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UNLOCKING THE SECRETS OF
CAR LOGO QUIZ LEVEL 10: A
COMPREHENSIVE GUIDE

You have sped through the early rounds,
correctly  identifying  the  blue  oval  of
Ford,  the  four  rings  of  Audi,  and  the
stylized  horse  of  Ferrari.  Now  you  find
yourself staring at a cryptic emblem, a
design so subtle that it could belong to a
niche supercar manufacturer or a long-
forgotten  luxury  marque.  You  have

reached Car Logo Quiz Level 10, the
final  frontier  of  automotive  brand
recognition. This level is not for the faint
of heart. It demands more than a casual
interest  in cars;  it  requires an eye for
detail, a deep knowledge of automotive
history,  and  often,  a  bit  of  lateral
thinking.
Whether  you  are  a  seasoned  car
enthusiast looking to perfect your score
or a curious player stuck on a stubborn
glyph,  this  article  is  your  definitive
guide.  We  will  explore  exactly  what
makes this  level  so challenging,  break
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down the types of logos you are most
likely  to  encounter,  and  offer  tested
strategies to help you conquer it. By the
end,  you  wi l l  not  only  be  able  to
complete the quiz but will  also have a
newfound  appreciation  for  the  artistry
and meaning  behind  the  world’s  most
esoteric automotive emblems.

What Exactly Is
the Car Logo
Quiz?
Before  we  dive  into  the  deep  end,  it
helps to understand the game itself. The
Car Logo Quiz is a popular mobile and
web-based  trivia  game  that  tests  a

player’s  ability  to  identify  car  brands
solely by their logo. The game typically
progresses  through  increasingly  difficult
levels.  Early  levels  feature  ubiquitous
global  brands like Toyota,  Volkswagen,
and BMW. As players advance, the logos
become  less  common,  representing
regional  manufacturers,  defunct
companies,  or  modern  startups  with
unconventional  branding.
Level 10 is almost universally the final or
penultimate level.  It  is  designed to be
the ultimate challenge, separating true
automotive  connoisseurs  from  casual
fans.  The  logos  here  are  often:

Obscure foreign brands: Think
small-volume Chinese, Indian, or
Russian manufacturers.
Historical marques: Companies
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that ceased operations decades
ago, like Packard, Duesenberg, or
Saab.
Closely related corporate
siblings: Differentiating between
Lamborghini and its parent
company, or between various sub-
brands of a conglomerate like
Stellantis.
Silhouettes and abstract
marks: Logos that have been
simplified to a geometric shape,
making them harder to recognize
without color or text.

WHY CAR LOGO QUIZ LEVEL 10 IS
SO DIFFICULT

Several  factors  conspire  to  make  this
l e v e l  a  f o r m i d a b l e  o b s t a c l e .
Understanding  these  challenges  is  the

first step to overcoming them.

1. The Law of
Diminishing
Familiarity
In  the  first  nine  levels,  you  rely  heavily
on brand familiarity. You see a prancing
horse and think “Ferrari” instantly. But
Level  10  strips  away  that  crutch.  The
logos you encounter are likely ones you
have only glimpsed in a magazine or on
a  YouTube  video  about  “weird  cars.”
Your  brain  has  no  well-worn  neural
pathway  for  them,  so  recognition
becomes  a  deliberate,  analytical
process.
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2. Design
Similarity and
Minimalism
Many modern car brands have embraced
flat,  minimalist  design.  Unfortunately,
this means that many logos on Level 10
look surprisingly similar. A simple shield
with a diagonal stripe could represent a
dozen  different  manufacturers  from
different  continents.  The  challenge  is  to
identify  the  tiny  detail—a  slightly
different  shade of  red,  a  thinner  border,
a  unique  typeface—that  makes  it
distinct.

3. Historical
Knowledge
Required
Level 10 frequently features logos from
t h e  g o l d e n  a g e  o f  m o t o r i n g
(1920s–1950s). Recognizing a logo for a
brand like Horch, Hispano-Suiza, or Alfa
Romeo’s oldest crest requires historical
knowledge  that  goes  beyond  modern
showrooms.  These  emblems  often
incorporate  regional  heraldry,  family
coats  of  arms,  or  symbols  of  local
industries (like the serpent swallowing a
man  in  the  Alfa  Romeo  logo,  which
references the Visconti family of Milan).
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4. Regional and
Market-Specific
Brands
What is common on the roads of Mumbai
or  Shanghai  is  a  mystery  in  North
America  or  Europe.  Level  10  quiz
creators love to include brands like Tata
( I nd i a ) ,  FAW  (Ch ina ) ,  o r  Lada
(Russia)—companies  that  have  huge
domestic  market  shares  but  limited
global presence. Players from one region
may have a clear advantage over others,
making the level  a  true test  of  global
automotive literacy.

ICONIC LOGOS YOU MIGHT
ENCOUNTER IN LEVEL 10 (AND
HOW TO SPOT THEM)

While  the  exact  mix  of  logos  varies
between game versions, certain brands
appear with surprising frequency in the
final  level.  Familiarizing  yourself  with
their details can give you a crucial edge.

1. The Subtle
Elegance of the
Alfa Romeo
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"Milanese"
Crease
Alfa Romeo’s logo is a divided circle: a
red cross on a white field on the left, and
a serpent (Biscione) swallowing a man
on the right. On Level 10, you might see
an older version where the background
is  dark  blue,  or  a  modern  minimalist
version without  the text  “Alfa  Romeo”
a r o u n d  t h e  b o r d e r .  T h e  k e y
distinguishing feature is the shape of the
serpent  and  the  specific  posture  of  the
man.  If  you  see  a  crown  above  the
shield, it is almost certainly Alfa Romeo.

2. The Rarely
Seen Prancing
Horse of Ferrari’s
Scuderia
Everyone knows the  black  horse  on  a
yellow shield. But Level 10 might show
you the Scuderia Ferrari  logo (the one
with  the  yellow  shield  and  the  Italian
tricolor stripes at the top) instead of the
standard  Prancing  Horse.  The  difference
is  the  shape  of  the  shield  and  the
addition of the SF (Scuderia Ferrari) text.
Also,  be aware of  the Car Logo Quiz
Level  10  trick:  they  might  show  a
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similar  horse  but  with  a  different
background color, belonging to a brand
like Porsche (the Stuttgart horse) or the
now-defunct Dr. Ing. h.c. F. Porsche AG
logo.

3. The Geometric
Riddle of Tesla
and Its Rivals
Modern  electric  vehicle  startups  often
have  deceptively  simple  logos.  Tesla’s
“T” is actually a stylized cross-section of
an electric motor. In Level 10, you might
see a  similar  “T”  from another  brand,
like  the  Chinese  manufacturer  NIO
(which  looks  like  a  stylized  N)  or  the

Vietnamese VinFast (which has a serif V
shape). The trick is to look at the angle
of the crossbar or the curvature of the
stem.  A flat  top on the T  usually  means
Tesla,  while  a  pointed  or  curved  top
indicates a different brand.

4. The Confusing
Shields of British
and German
Heritage
Many  Brit ish  car  companies  use
variations of a shield or crest. On Level
10,  you  may  be  asked  to  differentiate
between a  Jaguar  leaper  (the  jumping
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cat)  and  a  Jaguar  face  (the  gri l le
emblem). Or you might see the two lions
of Morgan, the single lion of Rover, or
the  stylized  bird  of  MG.  The  German
brands can be equally tricky: the three-
pointed star of Mercedes-Benz is inside a
circle,  but  the  star  alone  (without  the
circle)  is  often  used  on  AMG  models.
Similarly, a stylized “M” that looks like
two  vertical  bars  could  be  BMW’s
Motorsport  division  (M  GmbH)  rather
than a standalone brand.

5. The Buried
Treasures of

Defunct Marques
Level 10 loves to resurrect brands that
have been dead for half a century. You
might see the simple, elegant script of
Packard,  the  winged helmet  of  Pierce-
Arrow,  or  the  majestic  griffin  of  the
Swedish brand Jösse Car. The trick with
these historical logos is to notice the era-
specific  design  language—Art  Deco
flourishes,  elaborate  scrollwork,  or  an
outdated typeface. If the logo looks like
it belongs in a museum or on a vintage
poster, it is likely a defunct marque from
the 1920s-1950s.

PROVEN STRATEGIES TO MASTER
THE FINAL LEVEL

You  do  not  need  to  be  a  walk ing
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encyclopedia  of  automotive  history  to
beat the Car Logo Quiz Level 10. With
t h e  r i g h t  a p p r o a c h ,  y o u  c a n
systematically narrow down your options
and make educated guesses. Here are
strategies that actually work.

1. Use the
Process of
Elimination
When  a  logo  appears,  immediately
classify  it  by  region,  era,  and  shape.

Shield: Likely European, often
British or Italian (e.g., Alfa Romeo,
Maserati, McLaren).
Circle: Could be German (BMW,

Mercedes, Audi rings), Japanese
(Subaru stars, Mazda stylized
wings), or American (Ford,
Lincoln).
Letter or Initial: Probably a
modern brand or a company with a
long initial history (e.g., Volvo,
Koenigsegg, Rimac).
Animal or Creature: If it’s a
horse, consider Ferrari, Porsche
(Stuttgart coat of arms), or
Mustang (if it’s running). A snake
suggests Alfa Romeo. A bull is
Lamborghini or a bullion brand.

2. Look at the
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Color Palette
First
Many  logos  are  recognizable  by  color
before shape. For example, Lamborghini
uses a specific shade of  gold and black.
Bugatti  uses  a  deep  red  and  white.
McLaren uses a bright orange and black.
If you see a logo that is predominantly
green  and  white,  think  of  Brit ish
companies  (Jaguar,  Bentley,  Aston
Martin  sometimes  use  green  in  their
heritage  logos).  Blue  and  white  often
points  to  German  or  Swedish  brands
(BMW, Volvo, Saab). Yellow and black is
strongly associated with Ferrari, but also
with  the  Chinese  brand  Byton  (which
uses  a  similar  yellow  but  a  different

shape).

3. Zoom In on
the Typeface
Even if you cannot identify the emblem,
you may be able to identify the spelling
or the font style. In the car logo quiz, the
text is almost always present, though it
might  be small.  Look for  unique letter
forms: the “g” in “Jaguar” is distinctive;
the “t” in “Bentley” has a particular serif;
the “R” in  “Rolls-Royce” is  an elegant
blackletter  style.  If  you can read even
one or two letters, you can often Google
that substring along with “car logo” to
find your answer.
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4. Learn the
Geography of
Automaking
A  solid  understanding  of  which  cars
come from which countries is invaluable.
Level  10  often  features  brands  from
unexpected  nations:  the  Russian
Marussia, the Chinese Qoros, the Iranian
Kerman, or the Spanish Hispano-Suiza. If
you see a logo that looks very modern
but has Asian calligraphy instead of Latin
letters,  it  is  almost  certainly  Chinese,
Japanese,  or  Korean.  If  the  design
incorporates a crown or a stylized royal

symbol, it might be from a country with
a monarchy (UK, Netherlands, Spain).

5. Practice with
Online
Databases
Before  tackling  the  final  level,  spend
some time on car enthusiast websites or
dedicated logo databases. Look up the
logos for:

All Stellantis brands (Peugeot,
Citroen, Opel, Vauxhall, Fiat,
Abarth, Alfa Romeo, Maserati,
Lancia, Chrysler, Dodge, Jeep,
Ram, etc.)


