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THE KING'S MANTRA: HOW ELVIS PRESLEY
REDEFINED "TAKING CARE OF BUSINESS"

When you hear the phrase "Taking Care of Business Elvis," you
are  not  just  encountering  a  casual  reference to  a  song or  a
movie.  You are tapping into a deeply ingrained philosophy—a
personal motto that defined the latter half of the King of Rock and
Roll’s career. For Elvis Presley, "Taking Care of Business" (often
abbreviated as TCB) was more than a catchy slogan; it was a
lifestyle, a promise to his fans, and a standard of professionalism
that continues to inspire entrepreneurs, performers, and leaders
today. To truly understand the weight of this phrase, we must
peel back the layers of the man behind the jumpsuit and explore
how this simple mantra became one of the most iconic symbols
of pop culture history.
While  many  know  the  song  "Taking  Care  of  Business"  by
Bachman-Turner  Overdrive,  the  phrase  has  an  entirely  different
resonance when attached to Elvis Aaron Presley. For the King,
TCB represented a code of conduct. It was a declaration that he
was present, focused, and ready to deliver the best performance
of his life, every single night. This concept is not just a historical
footnote;  it  is  a  timeless  lesson  in  dedication,  branding,  and
personal accountability.

The Birth of a Motto: Why
Elvis Embraced "Taking
Care of Business"
The late 1960s and early 1970s marked a significant turning point
in Elvis’s career. After the "68 Comeback Special" reignited his
stardom, and his return to live performances in Las Vegas, Elvis
needed a unifying theme. He was no longer just a teen idol; he
was a  mature performer managing a  massive empire.  It  was
during this  period that "Taking Care of  Business" became his
personal war cry.
Elvis was known for his meticulous attention to detail when it
came to his performances. He understood that to maintain his
status as the King, he had to "Take Care of Business" in every
aspect—from the lighting on stage to the arrangement of the
songs. He famously told his band and crew, "We are going to take
care of business." This was not a command laced with stress, but
a  motivational  rallying  cry.  It  signified  a  shift  from  the  chaotic
early years of fame to a more disciplined, focused era of his life.
The phrase became embedded in the DNA of  his  live shows,
particularly during his legendary Las Vegas engagements.

The TCB Logo: The
Lightning Bolt and the

Meaning Behind the
Symbol
Perhaps  the  most  visual  representation  of  "Taking  Care  of
Business Elvis" is the iconic TCB logo. If you have ever seen a
vintage Elvis pendant or a piece of jewelry belonging to his inner
circle, you have likely seen this symbol. The logo features the
letters "TCB" set against a lightning bolt.  But why a lightning
bolt?
The lightning bolt was intended to represent speed, power, and
efficiency. It was Elvis’s way of saying that when he took care of
business, he did it with the force and energy of a bolt of lightning.
This imagery was so powerful that Elvis had gold and diamond
TCB rings and necklaces made for himself and his core team—the
members of  the Memphis Mafia. Wearing the TCB symbol was a
badge of honor. It was a sign that you were part of the inner
circle, trusted to keep up with the King’s demanding schedule
and high standards.
This  branding  was  genius.  Long  before  "personal  branding"
became a buzzword in business schools, Elvis understood that a
simple, memorable logo could encapsulate an entire philosophy.
The TCB emblem is still recognized today by collectors and fans,
representing not just a man, but a standard of excellence.

The TCB Band: The
Musicians Behind the Magic
No discussion  of  "Taking  Care  of  Business  Elvis"  is  complete
without mentioning the musicians who helped him deliver on that
promise. After his return to live performances, Elvis assembled a
group of world-class musicians that he officially dubbed the "TCB
Band."  This  group,  featuring  legends  like  James  Burton  (lead
guitar), Ronnie Tutt (drums), and Jerry Scheff (bass), was tasked
with executing the complex arrangements of Elvis’s catalog with
precision.
The  TCB  Band  was  not  just  a  backing  group;  they  were  an
extension  of  Elvis’s  vision.  They  rehearsed  relentlessly.  They
understood  the  rhythm  and  flow  of  a  live  show.  When  Elvis
stepped  onto  the  stage,  he  trusted  his  band  to  handle  the
technical  "business"  while  he focused on connecting with the
audience.  This  symbiotic  relationship  is  a  classic  example  of
effective delegation. If you are running a business or managing a
team, the lesson is clear: to truly take care of business, you need
a crew that shares your passion and understands your mission.
The TCB Band epitomized this synergy, creating a sound that
defined live rock and roll in the 1970s.

Lessons in Professionalism:
What Modern Workers Can
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Learn from the King
The concept of  "Taking Care of  Business Elvis"  is  surprisingly
relevant in today’s fast-paced corporate world. Here are several
takeaways  from  the  King’s  philosophy  that  apply  to  modern
entrepreneurs, creatives, and leaders:

Show Up Ready to Perform: Elvis was known for his1.
intense focus during shows. In a world of constant
distractions, the ability to be "present" is a superpower.
Taking care of business means eliminating distractions and
giving 100% effort to the task at hand.
Brand Your Ethos: Elvis turned a phrase into a visual2.
identity. Whether you are a freelancer or a CEO, having a
clear mission statement—a "TCB" for your brand—helps
customers understand what you stand for.
Surround Yourself with Experts: The TCB Band was3.
elite. Elvis did not try to do everything himself. He hired the
best and let them do their jobs. Delegation is not
weakness; it is the ultimate form of leadership.
Respect the Process: Elvis rehearsed tirelessly. He4.
understood that success is rarely accidental. "Taking Care
of Business" involves doing the boring work—the practice,
the planning, and the preparation—long before the
spotlight hits.

The Cultural Legacy: How
"Taking Care of Business"
Transcends the Music
The phrase "Taking Care of  Business" has permeated popular
culture far beyond the walls of Graceland. While Bachman-Turner
Overdrive may have the radio hit, Elvis’s ownership of the phrase
remains culturally dominant. You see it on t-shirts, in motivational
posters, and in corporate meeting rooms. The reason is simple:
the  phrase  is  actionable.  It  implies  a  proactive,  no-nonsense
approach to life.
For Elvis fans,  the TCB logo is  a tattoo of  loyalty.  For casual
observers,  it  is  a reminder of  a time when showmanship and
quality were paramount. Elvis Presley managed to turn a simple
piece of advice—Take Care of Business—into a global symbol of
competence.  He  demonstrated  that  if  you  take  care  of  the
business, the business will take care of you.

Intersections with Popular
Culture: Elvis and the Rise
of the TCB Aesthetic
The influence of the TCB motif can be seen in modern music and
fashion. Many artists have borrowed the lightning bolt aesthetic
(most notably, David Bowie’s Aladdin Sane lightning bolt, though
Bowie’s was a makeup look rather than a professional motto).
However, the specific combination of "TCB" and the lightning bolt
remains uniquely Elvis.
In the 1992 film "Honeymoon in Vegas," the plot revolves around
a gambler who loses his girlfriend after a poker game; the Elvis
theme is omnipresent.  More recently,  Baz Luhrmann’s 2022 film
"Elvis" brought the TCB era back into the spotlight for a new

generation. The movie showcased the intense pressure Elvis was
under to "Take Care of Business" for Colonel Parker, highlighting
the duality of the phrase—it was both a source of empowerment
and a heavy burden.

The Business of Elvis:
Managing the Empire
Let  us not  forget  the literal  business side of  "Taking Care of
Business Elvis." At the height of his career, Elvis was a one-man
industry.  He  had  to  manage  record  sales,  film  deals,  concert
tours, and merchandising. The phrase TCB was a reminder to stay
on top of the financial logistics.
Elvis was famously generous, often buying cars and houses for
friends  and  strangers  alike.  However,  he  also  had  a  sharp
understanding  of  his  commercial  value.  He  knew  that  to  be
generous, he had to be successful.  "Taking Care of Business"
meant ensuring the revenue kept flowing so he could continue to
live the lifestyle he loved and support those around him. This
balance  between  generosity  and  financial  responsibility  is  a
tightrope  that  many  successful  people  struggle  with  today.

Revenue Streams: Elvis diversified his income through
records, movies, and live shows.
Team Management: He maintained a loyal inner circle to
handle logistics.
Brand Consistency: The TCB logo ensured his brand was
visible and consistent.

Common Misconceptions
About "Taking Care of
Business"
It is important to clarify that "Taking Care of Business" for Elvis
was  not  about  being  cold  or  transactional.  Some  people
mistakenly  believe  the  phrase  implies  a  ruthless,  cutthroat
attitude. On the contrary, Elvis used the phrase to create a sense
of family and loyalty.
When he gave a TCB necklace to a friend, he was saying, "I trust
you." He was creating a brotherhood. In the modern context,
"taking care of business" should not be confused with "being a
workaholic." It is about efficiency and purpose. Elvis worked hard,
but  he  also  played  hard.  His  famous  motto  "TCB"  had  a
companion: "TLC" (Tender Loving Care). He understood that life
requires both discipline and compassion.

How to Apply the Elvis TCB
Philosophy Today
If you are looking to adopt the "Taking Care of Business Elvis"
mindset, consider these practical steps:

Define Your Lightning Bolt: What is your unique1.
strength? How can you deliver it with speed and power?
Find your "lightning bolt" and lean into it.
Create a Personal Mantra: You do not need a logo, but2.
having a phrase that centers you—like "TCB"—can help you
refocus during stressful moments.
Build Your TCB Team: Identify the people in your life who3.
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help you execute your vision. Treasure them and let them
know they are valued.
Deliver the Goods: At the end of the day, talk is cheap.4.
Taking care of business means delivering results. Whether
it is a presentation, a product, or a promise, make sure you
deliver the "wow" factor that Elvis brought to the stage.

CONCLUSION: THE LASTING ECHO OF THE KING'S
PROMISE

The legacy of "Taking Care of Business Elvis" is far more than a
nostalgic trip down memory lane. It is a masterclass in personal
branding, leadership, and dedication. Elvis Presley took a simple
phrase  and  turned  it  into  a  global  symbol  of  reliability  and
excellence. He showed us that when you take care of the details,
the big picture takes care of itself. Whether you are a lifelong fan
of the King or a young professional looking for a motivational
framework, the message remains the same: define your purpose,
gather your team, and take care of business. The King would
expect nothing less.


